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He knows how to reach chronically

homeless

By YVETTE CABRERA
COLUMNIST

THE ORANGE COUNTY REGISTER
BN ycabrera@ocregister.com
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The drunk, the meth addict, the pot head.

I've met them all on the streets, reporting on our county’s homeless.

Bill Jenkins, right, pushes the wheelchair of his
homeless friend, Jesse Varela. They stand in line at
the Santa Ana Civic Center as the women from the One
Heart Women’s Club atthe St Thomas Korean
Catholic Center in Anaheim, serve lunch. It was
Jenkins' final day of being homeless on December 16,
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They arent hard to find.

At night, they slip into the darkness, finding
shelter in abandoned buildings, construction
sites, underground parking structures. But
during the day these chronically homeless
individuals survive in plain view and en masse,
in places like the Santa Ana Civic Center.

Its been this way far years at the civic center. Yet
we usually walk pastthem, step overthem, or
simply turn away. It's as ifwe've givenup on a
population that's easy to dismiss for its vices.

They don't want help, some readers have told
me, they wantto be homeless.

| never bought that argument. And last month,
when | began following Bill Jenkins, a homeless
Army veteran who also happensto be a
recovering alcoholic, | saw the risk we run by not
helping.

On Thursday, | wrote about Jenkins’ successful
transition from living on the streets to livingin a
group home run by the Santa Ana nonprofit
Veterans First. Jenkins' transition includes a
bed, a place to wash himself and his clothes,
and some training in skills that will help him
when he moves into a home of his own.

Jenkins, 56, had been homeless for the last 18
months, but spent most of his life supporting
himself as an auto mechanic, tow truck driver
and dispatcher until work-related injuries made
itimpossible for him to work. Aformer sergeant
inthe U.S. Army, Jenkins also dedicated eight
years of his life serving our country and for a few
years served as a volunteer firefighter.

But none of that mattered once he ended up on
the streets and felt the withering judgment of
others.

He says there were exceptions, people like
Rosie Vela, a civic center vendor who greeted
him with a smile and a hello.

“She’s the only out here who treats us like we're
human,” Jenkins says.

“Everyone else that walks around here treats us
like we're dirt and we're trash.
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“They know nothing about my life, what I've gone through in my life.”
When you getto know Jenkins, he is easy to like. He's beloved by the volunteers who help the homeless.

When he got a checkup recently at the Orange County Rescue Mission's free mobile clinic, Jenkins kept the
staff chuckling with his commentary.

“Am | alive?” he deadpanned as the clinic's medical assistant checked his pulse.

He acknowledges that he is far from perfect and openly discusses how alcoholism has driven loved ones
away, and led to bad behavior and occasional confrontations with Sheriff's deputies at the civic center.

Countless Alcoholics and Narcotics Anonymous meetings and counseling have helped him to confront his
issues in a journey to sobriety that is far from over. He's had relapses in the past and knows he needs help
to stay on track.

But these flaws don't make him unwarthy of saving.

He's one of the fortunate ones, recently connected with services and housing, but what about the others?
Will nothing ever change for the chronically homeless battling their own addictions?

Jenkins has vowed to become their advocate, and he’s been volunteering at the same armory in Santa Ana
where he slept when the county opened its cold weather emergency shelter program this winter.

“I enjoy being of senvice as (the people getting help at the shelter) are still my friends, and they appreciate
knowing someone has been where they have and got out, but still comes back to aid them,” Jenkins wrote in
arecent e-mail.

Jenkins, perhaps more than anyone else, is best positioned to connect with the toughest-to-reach of our
homeless population. It's not just that he knows their vices, their weak spots, and their excuses; it's that,
despite their flaws, he also still cares about these people.

“I'm still down there and | talk to them as much as possible, because ifthere’s a way to getthem outlll find a
way to getthem out," Jenkins says.

That Jenkins has taken on homeless advocacy as a mission heartens his eldest sister, Valerie Lents of
Dothan, Alabama. But, she says, she's even more reassurad to learn that he's not alone on his path. Lents
says she and her three sisters have tried to help Jenkins in the past, only to watch him fall back.

"He wants to be clean, but he can't do it unless he has help,” says Lents, 61. "As long as there's somebody
to give him help, Bill is fine.

"He is destined to do great things.”

Contact the writer: 714-796-3649 or ycabrera@ocreqister.com or twitter.comilycabreraocr
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Cut-A-Thon benefits Village of Hope

By ELYSSE JAMES
The Tribeca Salon in Aliso Viejo is holding a Cut-A-Thon benefitting the Village of Hope in Tustin.

The proceeds from the $50 hair cuts will be donated to the Orange County Rescue Mission’s Village of
Hope. The Cut-A-Thon is 10 a.m. to 5 p.m. Feb. 13, by appointment.
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Coalition Aims to Bring More and
Better Food to the Hungry

Posted: Tuesday, January 11, 2011 10:30 pm| Updated: 9:25
pm, Tue Jan 11, 2011

TRACY woop | -~ 0 comments

Wednesday, January 11, 2011 | Each day in Orange
County, people numbering in the tens of thousands
need help feeding themselves and their families. And
hundreds of organizations - including food banks,
churches and others — work to meet this need.

Over the years, these groups have developed a
distribution network that has proved to be effective in
transporting canned fruits and vegetables, processed
meats, dairy products, and other mass-produced food
to soup kitchens, shelters and food banks throughout
the 790-square-mile county.

A homeless person walks near the Walk of Honor at the
Santa Ana Civic Center. A new coalition i3 working to get
more healthful food to the homeless and others who need
it. (Photo by: Violeta Vaqueiro)

But as good as the system is, it doesnt regularly take
advantage of all that grocery stores and restaurants are
willing to donate. And it's just beginning to tap into the
high-quality, backyard-grown fruits and vegetables that could provide a nutrition boost to the hungry.

The Orange County Food Access Coalition has set out to end this waste and make sure that not only is available
food distributed, but also that a whole new source of local agriculture and volunteers are brought to the cause.

The fledgling nonprofit, founded in August with the help of large food banks and a grocery chain, wants local
governments, businesses and nonprofits to work together to get "healthy, locally sourced food™ to those who need
it.

That means, said Executive Director Gillian Poe, finding ways to tap all sources of healthy food, including that
grown in backyard gardens and on fruit trees, and developing distribution systems.

A Not-So-Simple Plan

It sounds simple. Just gather up all the food that would otherwise go to waste — from grocery stores and
restaurants and from backyard gardens bursting with tomatoes, avocados and oranges — and deliver them to
needy families, seniors and the homeless.

But developing a solid, workable plan for all of this, including recruiting volunteers, finding money to pay staffers,
waorking out pickup and delivery systems for the entire county, harvesting locally grown produce and making sure
needy communities arent left out, is a major challenge.
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Grocery stores have been criticized for not doing enough to ensure that good food isnt just thrown away when it
reaches the date at which it no longer can be sold. But the risks posed by perishable items are very real for those
responsible for distributing them to the hungry.

Milk and cheese, for example, need to be kept refrigerated from the moment they leave the grocery store until they
reach those who need it. Refrigeration trucks are expensive, and increasing such distribution will take money.

Just collecting nonperishable items, like canned goods, requires volunteers or staffers to travel to grocery stores,
pick up the food, and take it to distribution centers, where it is sorted and packed into boxes or bags, making sure
there is a nutritious mix of meat, vegetables and other items.

Providing nutritious meals for Orange County's estimated 8,000 homeless, who on any given day find themselves
living on the streets and sleeping along the railroad tracks or in a dark corner on the grounds of an office building,
means packing bags of groceries with items like peanut butter or canned meat that don't need to be cooked or
refrigerated.

Allthese and other difficulties are exacerbated by the poor economy and high unemployment that have, throughout
the county, increased demand from those who are having difficulty feeding themselves and their families.

“Whatis it that's hampering our ability to distribute this food?” Poe asked. "Somebody has to go get that food.” And
that, she said, "costs money.”

“It sounds really simple, butthere’s dollars and cents involved.”
Looking for a Better Distribution System

Poe and others believe that despite these realities there is plenty of healthful food out there, and she’s looking for
experts on distribution systems to help develop an efficient, practical plan for gathering and distributing more of
the countys surplus food.

Some groups, like Ivine-based Second Harvest, the county's largest food distribution nonprofit and a member of
the Food Access Coalition, have a sophisticated system that includes a 121,000 square foot warehouse at the
Great Park in Irvine and refrigerated trucks that allow them to deliver food to 475 food banks and service centers
throughout the county.

“We're the largest hunger relief organization in Orange County,” spokeswoman Kathie Monroe said. Its trucks pick
up donations from grocery stores like Albertson’s, Trader Joe's, Wal-Mart and Target and distribute an average of
1 million pounds of food a2 month.

Among the organizations it serves is the Orange County Rescue Mission, which cares for an average of 450
people each night.

But as good as those programs are, they don't reach every family and individual in need. Some people dont know
about the programs or lack transporiation. Others spend scarce resources on junk food and high-calorie snacks,
unaware of the healthier alternatives available through food banks and the dangers of child obesity. And even
though huge amounts of food are collected and distributed, there’s still more out there.

One part of the solution to the distribution conundrum is the Santa Ana-based Grain Project. Its much smaller
than Second Harvest but is concentrating on a different approach: helping people grow some of their own food
and gatherign surpluses from backyard gardens.

Lara Montagne, director of the Grain Project, received $65,000 in federal stimulus funds last yearto launch a
6-month community harvest program.
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Within five months, the Grain Project, which also is part of the Food Access Coalition, collected more than 7,000
pounds of backyard vegetables, herbs and fruit and transferred it from gardens to 254 families.

Even with little advertising, Montagne said word spread, and gardeners from Costa Mesa, Tustin and Newport
Beach began donating their homegrown produce.

“It's community building — neighbors helping neighbors,” she said.

But the challenge is finding enough volunteers to collect backyard produce from those who grow it and delivering it
to those who needit.

The Grain Project also runs a community garden in Santa Ana, where residents get togetherto plant and share
their harvest. Residents are also taught how to plant a patio garden or a hanging basket garden.

This program is particularly needed in places like Santa Ana, which have sections Montagne calls "a food desert”
of junk food, fast food chains and liquor stores, but few, if any, places to buy healthful food.

The Food Access Coalition is striving to put all of the county's food resources — grocery stores, restaurants and
home-grown produce — together under a distribution system that collects as much as possible and gets healthy
food to those who need it most.

"People cant sustain themselves on fruit and vegetables alone,” said Poe, anymore than they should only eat
meat or bread. The goal, she said, is to make sure those who need it, "get a nutritious meal on a regular basis.”

Please contact Tracy Wood directly at iwood@veiceofoc.org, and follow her on Twitter: twitter.comyiracy111. And
add your voice with a letter to the editor.
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Irvine teen shares her book about Woodbridge with kids
THE ORANGE COUNTY REGISTER

Kenna Beauregard, 13, of Irvine resident wrote and illustrated "The lMagic of Woodbridge,” a children’s book.

Kenna shares her story with youngsters in the community to help inspire them to succeed. She has read her
book to kindergarten classes at Westpark, Stonecreek, Eastshore, and Meadowpark schools, and each time
she donates a book to the classroom. The kids at Stonecreek made a book for Kenna.

She also recently read to special needs
students at Lakeside Middle School and
donated a book to the school library.

Kenna aiso gave books as Christmas presents
to the Orange County Rescue Mission, along
with money from book proceeds to buy meal
tickets for 19 peaople at the mission. Kenna will
be reading her book to children at the Rescue
Mission in the nex few weeks. She is planning
to read and donate books to children at
Healthbridge Rehab Hospital, as well as to
Children’s Hospital at Mission.

‘.
Kenna Béauregard, 13, has read her boolk, “The Iagic
of Woodbridge,” to kindergarten classes at several
Irvine schools.
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